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WHAT IS A GAMPAIGN?

1. A planned group of activities that are intended to achieve a particular aim.
2. To organize a series of activities to try to achieve something.


https://dictionary.cambridge.org/dictionary/english/planned
https://dictionary.cambridge.org/dictionary/english/group
https://dictionary.cambridge.org/dictionary/english/activity
https://dictionary.cambridge.org/dictionary/english/intended
https://dictionary.cambridge.org/dictionary/english/achieve
https://dictionary.cambridge.org/dictionary/english/particular
https://dictionary.cambridge.org/dictionary/english/aim
https://dictionary.cambridge.org/dictionary/english/organize
https://dictionary.cambridge.org/dictionary/english/series
https://dictionary.cambridge.org/dictionary/english/activity
https://dictionary.cambridge.org/dictionary/english/try
https://dictionary.cambridge.org/dictionary/english/achieve

CAMPAIGN FEATURES

Purpose & Target Activites Metrics
GCoals Audience



WHO

Who are you trying to influence?

WHAT

What are you trying to influence?

WHERE

Where can you reach them?

WHEN

When is the best time to reach them?

WHY

Why are you trying to influence them?
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Create a clear call to action. Reach a wider audience.

Do more with less. Create a ripple effect.






My climate activism
journey.

EMILY LOWAN



CLIMATE JUSTIGE
CAMPAIGNING APPROACRES




3. IMPACT



YOUR DEMOCRACY







18 - 24 years 55 9% 06 %
25 - 34 years 59 % VAR
35 - 44 years 65 % 75 %
45 - 54 years 735 9% 76 %
55 - 64 years 30 % 30 %
65 - 74 years 34 % 33 %
75 years + 79 % 78 %

*Statistics Canada

httpsy//wwwi50.statcan.gc.ca/nl/daily-guotidien/220216/t001d-eng.htm

FEDERAL
VOTER
TURNOUT
BY AGE™
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2020 Provincial General Election

39%

45%

52%

60%

70%

]
TURNOUT
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18 - 24

25-34
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45 - 54

55 - 64
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*Elections BC

httpsy//elections.bc.ca/docs/stats/voter-participation-by-age-group-2013-2020.pdf



ACCESS T0 DECISION MARERS




You have more
power than you think



The Ongoing Evolution of Greta Thunberg

A

S

Sweden, August 2018 Denmark, August 2019 Canada, September 2019

“We are doing this because we will not be bystanders.
We are doing this because we want the people in power
to unite behind the science.” _ greta Thunberg, Edmonton, Oct. 18t 2019




4. REPEAI




The power of
momentum

Significant change is driven by persistance and perservearance





















WHAT CAN YOU
D07

Sigh-up

Apply
Volunteer

Get involved

Join
Participate



CHEAT SHEET

ANIZATIONS
{ .

F?etooling for Climate Change
wEC

Youth Climate [ap Toolbox
Stand.earth Guide to Meeting With youyr MLA

Network Directed Cam;@gn\nﬁg Cuide

pIfish BG Government Creat!ng a Cleaner Future Guide
e Emergﬂym Rising Youth's tell2Peg
limate Justice Hyb

®nabiliteens
.--

ple Work[book]

PROGRAMS & LEARNING
OPPORTUNITIES

TWORKING OPPORTUNITIES Fraser Basin Youth Program
\ Climate Reality Leadership Corps
(We-CAN) %parmg our home

Cak the Divide

;'/fﬁount;;fn:tmiogng;Hma:g Grief i nto Action
. k

& save the lin

QR code & s

e Scan the

! TANIELL HAMILTON
e Email Judy at judy@yesbc.ca .

_ TaniellH@prismengineering,com
ANTS

: he
D Wnload the presentatlon from t ig%{lowerﬂdum!@ndj
e DO

Grants for Youth
Ditat Conservation Trust Foundation
M .
e | a th Sing_Youth
con fe renc p obal Youth Climate Action Fung

e Grab a printed copy |

JUDY FAINSTEIN
Jud YQ@yesbc.ca
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WHAT ELSE CAN YOU DO?

e

] U

Participate in an Upcoming YesBC Working Group

Email Judy to Sign Up
Judy@yesbc.ca



TaniellH@prismengineering.com EmilyLowan@gmail.com. Judy@yesbc.ca

THANK - YOI



